
DDPM Exam 2 — 30-Minute Final Cram Sheet (Modules 4 & 5)

Operational Parameters & Scope Rules

- Confirmed Operational Parameters: 45 questions | 60-minute duration (3:30 PM–4:30 PM IST, Sun 16 Aug) | No negative
marking (answer 100% of questions).

I. Top 5 Core Frameworks (Strictly Capped: 5 Frameworks)
• SERVQUAL (5 Service Quality Dimensions - RATER) (M04-T02, )

• Reliability (dependable delivery), Assurance (employee courtesy/trust), Tangibles (physical/digital UI assets), Empathy
(individualized care), Responsiveness (prompt service). Gap = Perception (P) - Expectation (E).

• NIST Cybersecurity Framework (NIST CSF v2.0 - 6 Core Functions) (M05-T03, )

• Govern (GV) (new 6th function in v2.0), Identify (ID), Protect (PR), Detect (DE), Respond (RS), Recover (RC). Zero
Trust: "Never trust, always verify."

• ATAR Product Adoption Model (M04-T03, )

• Awareness × Trial × Availability × Repeat. Calibrated Trial = (0.80 × Top Box %) + (0.30 × Second Box %).

II. Top 13 High-Yield Concept Names (Strictly Capped: 13 Concepts)
• Data-Driven Attribution (DDA) (M04-T05): Machine learning sequence analysis; legacy rules-based models retired in

GA4.

• U-Shaped & W-Shaped Attribution (M04-T05): U-Shaped (50% First Touch, 50% Lead Creation, 0% Middle); W-Shaped
(30% First, 30% Lead, 30% Opp Creation, 10% Middle).

• Top 2 Box (T2B) Discounting (M04-T03): 80% of Top Box ("Definitely Buy") + 30% of Second Box ("Probably Buy").

• Level of Detail (LOD) Expressions (M05-T04): FIXED (ignores view dimensions; executes before dimension filters),
INCLUDE/EXCLUDE (executes after dimension filters).

• Commitment-Trust KMVs (M04-T02): Relationship Commitment and Trust as central Key Mediating Variables in
relationship marketing (Morgan & Hunt, 1994).

• Vertical vs Horizontal Channel Conflict (M04-T05): Vertical (different levels e.g. manufacturer vs retailer); Horizontal
(same level e.g. distributor vs distributor).

• Next-Best-Action (NBA) Engine (M05-T01): Real-time machine learning decisioning to serve optimal offer/action at
specific user touchpoints.

• Privacy by Design (PbD) (M05-T03): Proactive privacy embedded as default setting throughout product engineering
lifecycle (7 principles).

• Zero Trust Architecture (ZTA) (M05-T03): Explicit verification, least privilege access, assume breach posture (NIST SP
800-207).

• Price Discrimination Tiers (M04-T06): 1st Degree (personalized WTP), 2nd Degree (self-selecting versioning/volume),
3rd Degree (segmented groups).

• Customer Lifetime Value (CLV) (M05-T02): CLV = (ARPU × Gross Margin %) / (Monthly Churn Rate). Benchmark CLV /
CAC ≥ 3:1.

III. Top 10 Critical Exam Traps (Strictly Capped: 10 Traps)
• ■ GA4 Attribution Model Retirement: GA4 retired legacy rules-based models (First Touch, Linear, Time-Decay,

Position-Based) in mid-2023. GA4 supports ONLY Data-Driven Attribution, Paid and Organic Last Click, and Google
Paid Channels Last Click.

• ■ Adobe Marketo Measure U-Shaped Intermediary Credit: U-Shaped attribution assigns 50% to First Touch and 50% to
Lead Creation Touch, giving 0% to intermediary touches. Do not assign equal split to middle touches in U-Shaped!



• ■ Top 2 Box Discounting Factors: Top Box intent is discounted to 80% and Second Box intent is discounted to 30%.
Never sum them 1:1 without discounting!

• ■ Tableau Order of Operations for LODs: FIXED LODs execute BEFORE Dimension Filters; INCLUDE and EXCLUDE
LODs execute AFTER Dimension Filters.

• ■ NIST CSF v2.0 6th Function: NIST CSF v2.0 added Govern (GV) as the 6th core function alongside Identify, Protect,
Detect, Respond, Recover.

• ■ Vertical vs Horizontal Channel Conflict: Vertical conflict occurs across different channel levels (manufacturer vs
retailer); Horizontal conflict occurs between competitors at the same level (retailer vs retailer).

• ■ Confirmed Operational Parameters: 45 questions in 60 minutes (3:30 PM–4:30 PM IST), no negative marking (answer
100% of items).


